
Not even a pandemic can stop Kidovation 

 

 
 
 

A unicorn-hoof washer, a dog-walking robot and a capsule that keeps vaccines safe. When life hands 
you a global pandemic, it’s amazing what it can inspire kids to dream up. 
 
Kidovation, an Interactive UK initiative created to inspire Accenture families on design thinking and 
product innovation, was in full swing with plenty of events planned, when along came COVID-19. 
Events were postponed, schools and offices closed, and face-to-face interaction just wasn’t possible. 
 
But nothing stops innovation at Accenture. With some imagination, enthusiasm and the help of 
technology, the team quickly turned the program into a digital offering that families could 
participate in from their own homes—and the results of Kidovation: The lockdown edition are 
awesome. 
 
Sixty families joined the first-ever digital event to find solutions to the question: How might we help 
our friends, our family and ourselves during this period of isolation? Kids adapted quickly to the 
new format, using design thinking to inspire their innovations and dancing around their living 
rooms to songs they requested from DJ James. 
 
Who knows what these Accenture kids will dream up next? 
 
We’ve got five more exciting virtual events planned this month: two with clients, one with a school, one 
for the public and our second event for Accenture families.  
 
For updates and information on upcoming activities, follow @KidovationLife on social or e-
mail kidovationcrew@accenture.com. 
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