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Safety starts with us. § Objective: Communicate key construction
This week, we're pressing pause to refocus and live #EverySecondSafely. That safety coin? It's Safety m essage to |nte rn al an d exte rna |_

not just pocket change. It's a daily reminder of who you're doing it for.

It means showing up, making the right calls and having each other’s backs every shift. Safety Sta ke h Olders'
isn't a policy; It's a lifestyle.

So, who do you stay safe for? Drop it in the comments. & Cha nne l.S:
#ConstructionSafety #SafetyStandDown #EmployeeOwned .
* Video

* Social media posts

* Email &text to all employee-owners
AL\ EVERY SECOND  Branded “swag” for safety stand-down

J SAFELY events
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P 0:02/1:00



https://www.facebook.com/emerysappandsons/videos/4311423442412189
https://www.facebook.com/emerysappandsons/videos/4311423442412189
https://www.facebook.com/share/v/1C1ZVFtJAD/
https://www.facebook.com/share/v/1C1ZVFtJAD/
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