
Integrated marketing campaign

Objective: Communicate key construction 
safety message to internal and external 
stakeholders.

Channels: 

• Video 

• Social media posts

• Email & text to all employee-owners

• Branded “swag” for safety stand-down 
events

https://www.facebook.com/emerysappandsons/videos/4311423442412189
https://www.facebook.com/emerysappandsons/videos/4311423442412189
https://www.facebook.com/share/v/1C1ZVFtJAD/
https://www.facebook.com/share/v/1C1ZVFtJAD/
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