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‘This 2025 OHI survey provides a comprehensive snapshot of the current state of privately owned
RV parks, campgrounds and glamping operations.

Below s a high-level summary of the key findings, categorized by operational, geographic, and
finaneial metries.

Executive Summary of 2025 Industry Trends
1. Operational Profile & O i

‘The industry ramains dominated by small, independent operators.
 Ouwnership: 77% of jorvin identified &5 independent or *mom and pop* operations,

while 19% are corporate-

Porioko Size: Most responcants (82%) operate a single location. The mean number of parks par

respondent is 1.5

Acreage: The median park size |5 26 acres. though there Is a significant segment (18%) of

large-scale operations with 80+ acres.

Expansion Potential: Growth opportunities are present but constrained:; while 31% have na reom

to grow, the mean avallabie exgansion area fs 19 acres.

.

2. Geographic & Seasonal Trends

The industry Iz well-distributed across the U.S., with a streng rellance on proximity 1o pusic lands.

RV and Campg ound
»  Regional Distribution: The Wast (20%) and Midwest (26%) ars tha mast representad ragions.
).

fallowed by the South (24%) and Northeast (20!

Industry Outlook: ~\
«  Proximity 1o Nature: A signdicant 73% of private parks are located within 25 miles of &

govemmen:-cwnad park (NabonadStats forests or parks).
Seasonality: Peak operations oocur in July (82%} and June (81%). Winter remains the primary

“closed” seasan, with roughly 44% of parks shut down in January and February. T h e N ew E ra Of

3. Workforce & Labor Economics

Oprators are facing & compabitive Isbor market, often paying above minimum wage to secure talent
«  Staffing Levels: The median totsl staff size during the main season is 8 emaloyess.
Compensation: * General Managers: The median annual salary is $63,000.
o General Staff- The median hourly rate is §17.30
Recrutment Stralagy: 77% of owners repart having to pay above m-unum wage 1o atiract
quabfied staff, wih 40% paying a premium of 3.00+ over the legal mnm

.

4. Amenities & Site Mix

Conneciivity and basic hygiene remain the top priorities for guests.

« Top Amenities:
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2026 in Predictions

WERE ARE A FEW TRENDS PARK OPERATORS ARE SEEWG N THE
WEW ERA OF OUTDOOR HOSPITALIT

DEMAND IS GROWING FOR NEW, ON-TREND AMENITIES.
31% of ks now ofr kbl
32% ofter sectric vebicle () charging statons
ALTERNATIVE LODGING IS DRIVING PREMIUM RATES.

Ghamping s cfere by 19% ofparks) s ik s cabies
are omong the ghestrevenve- gunecsting et ypes.

THE INFLUENCING POWER OF USER-GENERATED
CONTENT (UGC) I$ SURGING.

B4% of consumers are more ey 0 st b based 00 UGC
Cochsing veon mages. revams. o athe ccrvent featirng v
pak thars crosted wnd promoted b your guests).
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(With Tech ... and Without It)

Fourayes o the peze cresting the itmate guest exparince. Todeys
Carsper i thers 1o mak memoien, not ust ieap for 8 ightor two, and
thay wart  veamiss esparance fim boskng o chackout

4 im0 g0 crestie ovation-both techncogical and £00d 9

w0 sratag R PAS (amvar Fur Auadabie te) cptimstion
STEP ONE: KNOW YOUR BUSINESS.
oo your ocevpancy rates and reveue

Prioree RevPAS: Remermbe, masimizing the vakue of #0ch bosking s
e ctca than ot maing 2 the mumier of bockings

competive postionng

Ansyae crtica resenvation rend,soch 83 Longth ofStay Lo
Time (how o n v gussts bock) 0 optrize ivendory
Kty s ot et e . grpig . Ve
rvng gromh 10 eip decide where rou

sotor.

st




rated communications: Industry trend report

Ebook paid advertising & social media promotion

g

RV and Campground
Industry Outlook: <\

The New Era of
Outdoor Hospitality

o 3 A Guidel' Converting Trends into ProfitG

& Storable Newbook
February 25 at 1:00PM - @
& F | : ks
Big changes are shaping the future of RV parks and campgrounds, and the
operators who plan ahead will be the ones who profit most

Our 2026 RV and Campground Industry Outlook breaks down the key
trends impacting outdoor hospitality and shows how to turn them into real
revenue opportunities, from guest expectations to operational strategy
and technology adoption

Download the free report and start planning with
confidence ndr L
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< CONVERT THIS YEAR'S
< TRENDS INTO PROFIT
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Are you meeting your guests where they
book? ¢

Get the full guide to converting this
year's trends into profit with our new
ebook, 2026 RV and Campground
Industry Outlook: The New Era of
Outdoor Hospitality
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